
Traffic Source:
Traffic to the page was mostly from 
Allen's weekly emails, which included 
free standalone lessons.

Hypothesis:
The page needed to justify the upgrade 
from the free weekly content to a paid 
course. There had also been feedback 
about it being too expensive, so the 
depth and value of the course needed 
more clearly communicating.

Strategy:
The new version opened with the 
benefits of a structure course vs 
isolated lessons, really drilling home 
how the components work together.

At every stage, it then emphasised how 
detailed and through through the 
course is to boost perceived value. 

Result
The course went from a sales every 
couple of weeks to every few days. 

Old Version - 2 to 3 sales/month New Version - 10 to 12 sales/month

Highlighting the structured nature was 
key, since it plays into the typical notion 
of feeling lost what to learn next. So, 
this section gives the overview of the 
three core elements and how they fit 
together.

Very few beginners get excited by 
music theory, so instead we refer 
to it as Patterns, highlighting the 
benefit of learning them.

NOTE: This is my longest ever page 
at 3,500 words, so I'm cropping it 
here.

The new intro directly addresses the 
reader's question of why to upgrade, 
setting the expectation that the page 
will provide the answer.
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